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Pulpit Rock, Stavanger Norway

60K visitors per annum in 2009
300K visitors per annum in 2018
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Trolltunga, Hordaland Norway

1K visitors per annum in 2013

100K visitgFsper annum in 201”}»{,
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Airbnb
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We’'re Living in the
Era of Visual Content
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Big Demand

91-100%

of the content most
marketers publish today
contain visuals*

Source: *Venngage

Visuals Have Become Vital

Bigger Challenge

65%

of marketers struggle to
consistently create engaging or
well designed visuals*
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Marketing with
Authentic Visuals Performs

Reduce Costs Improve Performance

65% J, 33% A~

Content cost savings Increased efficiency
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92%
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Infinity pools > office life #summer
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Found my new favorite hobby! ’T:‘..
#sup #vacationmode #summer

of consumers trust earned media
more than owned media
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First time in Waikiki! It does not disappoint

#summer #baecation
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81%

Cynthia L
@malibubabe34

Waikiki is hands down the best place for a
bachelorette party!

#summer #girlstrip

of purchase decisions are peer
influenced

Forbes
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Boats n floats & & #summer #vac:
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I'm never leaving Waikiki #outofoffice
#summer
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Loving life here in Hawaiill!
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Engaging Websites

Impactful Advertising

Better Emails

Social Commerce

Live Events

Publish Relevant Visuals
Across All Touchpoints




OFFICIAL

Showcase Relevant Visuals
Across All Touchpoints

ﬁ 2X Improvement to time on site
%  3X Increase in social ad CTR
] 8% Increase in email CTR

30% Increase in online sales

o

11:1 Return on investment
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Skip-Gen Holidays
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Beautiful China at ITB
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Chernoby Tour, Ukraine
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