
Presentation to Plymouth Tourism

and Visitor Economy Conference 2019

Richard Veal, Managing Director

Destination Travel Trends 2020



WHO WE 
ARE







500+ DESTINATIONS900+ Destinations







225 

EMPLOYEES
350+ STAFF



Destination Travel Trends 2020



Growing Visitor Numbers

Travel Trend #1



A Sustainable Visitor Economy

Travel Trend #1
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MediaPulpit Rock, Stavanger Norway

60K visitors per annum in 2009

300K visitors per annum in 2018
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MediaTrolltunga, Hordaland Norway

1K visitors per annum in 2013

100K visitors per annum in 2018
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MediaFrozen



Consume the City

Travel Trend #2



Share our City

Travel Trend #2
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MediaAirbnb
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MediaRent a Finn



Event Bidding

Travel Trend #3



Eventing the City

Travel Trend #3
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MediaGiants in Liverpool



Tourist Information

Travel Trend #4



Travel Inspiration

Travel Trend #4



We’re Living in the 

Era of Visual Content 
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Visuals Have Become Vital

Big Demand Bigger Challenge

of the content most 

marketers publish today 

contain visuals*

of marketers struggle to 

consistently create engaging or 

well designed visuals*

Source: *Venngage



Brands Are 

Now Publishers



Marketing with 

Authentic Visuals Performs

Content cost savings Increased efficiency

Reduce Costs Improve Performance
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of consumers trust earned media 

more than owned media

of purchase decisions are peer 

influenced
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Publish Relevant Visuals

Across All Touchpoints
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Showcase Relevant Visuals

Across All Touchpoints



Marketing

Travel Trend #5



Co-Innovation and Facilitation

Travel Trend #5



Family Holiday

Travel Trend #6



Skip-Gen Holiday

Travel Trend #6
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MediaSkip-Gen Holidays
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MediaArmathwaite Hall, Lake District



Utopian Destinations

Travel Trend #7



Authentic Destinations

Travel Trend #7
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MediaBeautiful China at ITB
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MediaChernoby Tour, Ukraine
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MediaChernoby Tour, Ukraine



Optimising for Profit

Travel Trend #8



Optimising for Trust

Travel Trend #8
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MediaAirbnb
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Thank You

Richard Veal – richard.veal@simpleviewinc.com
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